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Abstract: This paper examines the legal challenges faced by e-commerce companies in India, particularly 

Big Basket. The rise of e-commerce has presented both opportunities and challenges for businesses, 

requiring them to adhere to consumer protection, data privacy, and competition laws. By analyzing Big 

Basket's approach, the paper aims to highlight the importance of legal compliance for sustainable growth 

in the online grocery sector. Through a structured research methodology, the paper explores these issues 

and provides recommendations for improving legal practices and enhancing consumer trust. 
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I. INTRODUCTION 

In recent years, India has seen significant growth in the e-commerce sector. WIth the rise of internet access and the 

widespread use of smartphones, online shopping has become more popular, allowing consumers to access a variety of 

products from the comfort of their homes. E-commerce companies like Big Basket have taken advantage of this shift, 

offering groceries and other essentials through their platforms. In 2017, the Indian e-commerce market was valued at 

approximately USD 38.5 billion, and it is expected to grow to USD 200 billion by 2026. 

As e-commerce continues to grow, it brings both opportunities and challenges for businesses. While companies like 

Big Basket have benefited from increased demand, they must also navigate complex legal regulations. Issues related to 

consumer protection, data privacy, and product safety are critical for companies operating in this space. These legal 

challenges must be addressed to build trust with consumers and ensure the long-term success of businesses. 

This paper aims to examine the legal issues that e-commerce companies, specifically Big Basket, face in India. While 

much is known about the growth of e-commerce, less attention has been paid to the importance of legal compliance. By 

focusing on Big Basket's approach, this research will explore the company's efforts to meet legal requirements and its 

strategies for resolving legal challenges. 

 

II. METHODS 

This research focuses on analyzing the legal challenges faced by Big Basket, particularly in areas such as consumer 

protection, data privacy, intellectual property, and competition law. The study relies on various data sources, including 

reports from the India Brand Equity Foundation (IBEF), academic research on e-commerce regulations, and case 

studies of Big Basket's operations. 

The research examines Big Basket's customer base and legal compliance strategies. It also reviews outcomes related to 

customer complaints and legal disputes. The data is analyzed through qualitative methods, comparing Big Basket's 

approach to legal compliance with other leading e-commerce companies in India. 

 

III. RESULTS 

The analysis of Big Basket's legal compliance strategies reveals several important findings. First, Big Basket has 

established a strong consumer protection mechanism, addressing complaints about defective or unsafe products 
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efficiently. This aligns with India's Consumer Protection Act, ensuring that customers can seek redress in case of 

spoiled or unsafe food items. 

Second, Big Basket has implemented strict data privacy policies to protect customer information, complying with data 

privacy laws. Additionally, the company faces challenges related to competition law, as it operates in a highly 

competitive market with other major players like Amazon, Flipkart, andJioMart. 

Overall, Big Basket has demonstrated a commitment to legal compliance, which has helped build consumer trust and 

maintain its market share in the online grocery sector. 

 

IV. DISCUSSION 

The findings of this research highlight the importance of legal compliance for e-commerce companies. Big Basket's 

success in addressing legal challenges, particularly in consumer protection and data privacy, has played a significant 

role in building trust with its customers. 

When compared to other studies, Big Basket's proactive approach to legal compliance sets it apart from some 

competitors. While many companies face legal challenges, Big Basket has managed to resolve complaints promptly and 

effectively. This has helped the company maintain a positive reputation in the market. 

However, the study also recognizes certain limitations. The research is based on publicly available data and does not 

include interviews with company executives or detailed internal reports. Future research could provide a more in-depth 

analysis of the company's legal strategies by engaging with stakeholders directly. 

Despite these limitations, the studfs findings have important implications for the e-commerce industry. As legal 

regulations continue to evolve, companies like Big Basket must remain vigilant in addressing legal challenges. Failure 

to comply with these regulations can result in financial penalties and damage to a company's reputation. 

 

V. CONCLUSION 

In conclusion, legal compliance is crucial for the long-term success of e-commerce companies like Big Basket. By 

adhering to consumer protection laws and implementing data privacy measures, the company has built trust with its 

customers and positioned itself as a leader in the online grocery sector. The findings of this research underscore the 

importance of transparency and proactive legal compliance in navigating the complex e-commerce landscape 

 


